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The Important Principle in Business Writing Is…
Clarity!

In today's fast-paced business world, effective communication is paramount. A poorly written email,
a confusing report, or an unclear proposal can cost your company time, money, and ultimately,
success. This blog post delves into the single most important principle in business writing: clarity.
We'll explore why clarity reigns supreme, how to achieve it in your writing, and the tangible benefits
it brings to your professional life. Get ready to transform your business writing and unlock its full
potential.

Why Clarity is King in Business Writing

The fundamental purpose of business writing is to convey information accurately and efficiently.
Ambiguity, jargon, and convoluted sentences are enemies of this goal. When your writing lacks
clarity, several negative consequences can arise:

Misunderstandings: Unclear communication can lead to crucial errors, missed deadlines, and
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frustrated colleagues or clients.
Lost Opportunities: A poorly written proposal or marketing material might fail to convince potential
clients or investors.
Damaged Reputation: Inconsistent or confusing communication reflects poorly on your
professionalism and your company's credibility.
Wasted Time and Resources: Reworking documents due to unclear instructions or ambiguous
phrasing wastes valuable time and resources.

Clarity, therefore, is not simply a stylistic preference; it's a necessity for effective business
communication.

Key Elements of Clear Business Writing

Achieving clarity requires a multi-pronged approach. Let's examine the core elements:

1. Know Your Audience:

Before you even begin writing, consider who will be reading your document. Tailor your language,
tone, and level of detail to their knowledge and understanding. Avoid jargon or technical terms
unless you're certain your audience will comprehend them.

2. Use Simple, Concise Language:

Avoid overly complex sentence structures and long, convoluted paragraphs. Opt for shorter
sentences and simpler vocabulary wherever possible. Replace jargon with plain English equivalents.
Strive for precision and accuracy in your word choice.

3. Structure Your Writing Logically:

Organize your thoughts and ideas in a clear and logical sequence. Use headings, subheadings, bullet
points, and numbered lists to improve readability and guide the reader through your document. A
well-structured document is significantly easier to understand and digest.

4. Proofread Meticulously:



Errors in grammar, spelling, and punctuation can undermine your credibility and make your writing
difficult to understand. Always proofread your work carefully before sending it out. Consider using
grammar and spell-check tools, but remember they are not foolproof.

5. Employ Active Voice:

Active voice generally makes your writing more direct and easier to understand. Instead of "The
report was written by John," write "John wrote the report." Active voice is more concise and
impactful.

The Benefits of Clear Business Writing

The payoff for prioritizing clarity in your business writing is substantial:

Improved Efficiency: Clear communication streamlines workflows and reduces the need for
clarification or rework.
Enhanced Professionalism: Well-written, clear documents reflect positively on your professionalism
and credibility.
Stronger Relationships: Clear communication fosters trust and strengthens relationships with
colleagues, clients, and partners.
Increased Productivity: When information is easily understood, tasks can be completed more quickly
and efficiently.
Better Decision-Making: Clarity ensures everyone is on the same page, leading to better informed
and more effective decision-making.

Conclusion

In the competitive landscape of modern business, effective communication is a game-changer. The
most important principle in business writing is undoubtedly clarity. By mastering the techniques
outlined above, you can significantly improve your writing, strengthen your professional image, and
ultimately contribute to the success of your organization. Embrace clarity, and watch your
communication – and your business – flourish.

FAQs



1. How can I improve my writing style to be more concise?
Practice eliminating unnecessary words and phrases. Read your work aloud to identify areas where
sentences are too long or complex. Focus on conveying your message with the fewest possible words
while maintaining clarity.

2. What are some common mistakes to avoid in business writing?
Avoid jargon, passive voice, overly complex sentence structures, and grammatical errors. Ensure
your writing is consistent in tone and style throughout. Always proofread carefully.

3. Is there a tool that can help improve my business writing clarity?
Several tools can assist, including grammar and spell-checkers (Grammarly, ProWritingAid),
readability checkers (Hemingway Editor), and style guides (Chicago Manual of Style).

4. How can I tailor my writing to different audiences?
Consider your audience's level of expertise, their interests, and the context of your communication.
Adjust your language, tone, and level of detail accordingly. Use simple language for less technical
audiences and more specific terminology for experts.

5. What is the best way to get feedback on my business writing?
Ask a trusted colleague or friend to review your work. Consider joining a writing group for peer
feedback. You can also utilize online forums or communities for specific writing styles.

  the important principle in business writing is: HBR Guide to Better Business Writing
(HBR Guide Series) Bryan A. Garner, 2013-01-08 DON'T LET YOUR WRITING HOLD YOU BACK.
When you're fumbling for words and pressed for time, you might be tempted to dismiss good
business writing as a luxury. But it's a skill you must cultivate to succeed: You'll lose time, money,
and influence if your e-mails, proposals, and other important documents fail to win people over. The
HBR Guide to Better Business Writing, by writing expert Bryan A. Garner, gives you the tools you
need to express your ideas clearly and persuasively so clients, colleagues, stakeholders, and
partners will get behind them. This book will help you: Push past writer's block Grab--and
keep--readers' attention Earn credibility with tough audiences Trim the fat from your writing Strike
the right tone Brush up on grammar, punctuation, and usage Arm yourself with the advice you need
to succeed on the job, with the most trusted brand in business. Packed with how-to essentials from
leading experts, the HBR Guides provide smart answers to your most pressing work challenges.
  the important principle in business writing is: Business Communication for Success
Scott McLean, 2010
  the important principle in business writing is: The Pyramid Principle Barbara Minto, 2021
This book reveals that the mind automatically sorts information into distinctive pyramidal groupings.
However, if any group of ideas are arranged into a pyramid structure in the first place, not only will
it save valuable time and effort to write, it will take even less effort to read and comprehend it
  the important principle in business writing is: Business Writing For Dummies Natalie
Canavor, 2013-09-30 How many pieces of paper land on your desk each day, or emails in your inbox?
Your readers – the people you communicate with at work – are no different. So how can you make
your communication stand out from the pile and get the job done? Whether you’re crafting a short
and sweet email or bidding for a crucial project, Business Writing For Dummies is the only guide you
need. Inside you’ll find: The basic principles of how to write well How to avoid the common pitfalls
that immediately turn a reader off Crucial tips for self-editing and revision techniques to heighten
your impact Lots of practical advice and examples covering a range of different types of
communication, including emails, letters, major business documents such as reports and proposals,
promotional materials, web copy and blogs - even tweets The global touch - understand the key



differences in written communication around the world, and how to tailor your writing for
international audiences
  the important principle in business writing is: Business Writing James Melvin Lee, 1920
  the important principle in business writing is: The Clarity Principle Chatham Sullivan,
2013-05-06 Turf wars, low morale, bad politics, and misguided strategies: these are issues that claim
much of a leader’s time. But this parade of dysfunctions and messy “people” problems actually
points to an organization confused about its core business, torn between competing ideas about
what it is and wants to be—an organization facing an identity crisis. Strategy and leadership expert
Chatham Sullivan argues that when the purpose of a business becomes confused, it is the leaders’
responsibility to restore clarity, especially in the face of tough strategic choices that have political,
personal, and cultural consequences for the organization. Sullivan shows leaders how to take the
decisive stand that clarifies their organization’s core purpose. Featuring compelling stories of
leaders who have succumbed to and successfully resolved their organizations’ identity crises, The
Clarity Principle bridges the gap between leadership and strategy and demonstrates the tremendous
gains to be achieved by leaders willing to make tough choices.
  the important principle in business writing is: Business Communication Mohit Sharma,
Devesh Kumar Gupta, Sarbananda Sahoo, Garima Sharma, 2018-11-20 In the growing global
competition, business communication for management is the key for survival/growth of any
organization. Business scenario is changing at a fast pace, in order to meet the existing need,
organization are forming and adopting new strategy for timely success. The objective to appraise the
student with the thorough understanding of laws and rules so that business could be comprehended
entirely. This book provides a holistic view of different acts and ordinances pertaining to the
discipline on management. Keeping in view its importance, Universities have introduced the
Business Communication for Management as a core subject in the Management Course. This book
has been written for the benefit of all students of MBA, CA, CS, M.Com, Management Researcher,
BBA, and B.Com. Etc. The book has been, designed, according, to the syllabus of, MBA course of
Shri Venkateshwara University Gajraula, Dr. Abdul Kalam Technical University Lucknow, University
of Rajasthan Jaipur, RTU Kota & MDS University Ajmer also for the similar courses of the other
Indian universities. It has been observed that, students coming from, Hindi, medium background
faces difficulties due to change in medium; hence, a humble attempt has been made to provide the
whole subject matter in simple and explanatory language.
  the important principle in business writing is: Business Writing S. Roland Hall, 1924
  the important principle in business writing is: Effective Business Writing in easy steps Tony
Rossiter, 2013-06-19 The ability to communicate effectively in writing is a key business skill.
Whether you’re drafting a lengthy company report or sending a short email to colleagues, it’s vital to
get it right. That means being clear and concise, and writing in a style that’s acceptable to the
reader. If your writing is difficult to understand or written in an inappropriate style, it won’t be
effective. When problems arise within any organization, they can often be traced back to a
breakdown in communication. Often the most effective way to communicate is in writing. Clear and
succinct writing is an essential business skill – and one which no organization, big or small, private
or public, can afford to neglect. Effective Business Writing in easy steps will enable you to quickly
master this skill. Effective Business Writing in easy steps is the ideal guide for anyone who needs
guidance with writing in the workplace. Its clear, concise, easy-to-read style means that you’ll soon
master the fundamental skills to communicate effectively in business. It covers the basic tools such
as plain English, vocabulary, spelling, punctuation and grammar, to preparing and checking your
presentation, then how to put it into practice when writing documents such as letters, emails, notes,
reports and speeches and many more.
  the important principle in business writing is: Public Speaking Steven A. Beebe, Susan J.
Beebe, 2011 Updated in a new 8th edition, Public Speaking: An Audience-Centered Approach brings
theory and practice together. Its distinctive and popular approach emphasizes the importance of
analyzing and considering the audience at every point in the speech making process. This model of



public speaking is the foundation of the book, and it guides the reader through the step-by-step
process of public speaking, focusing their attention on the dynamics of diverse audiences, and
narrowing the gap between practice and the real world.
  the important principle in business writing is: Making Letters Talk Business; Covering
Points of Vital Importance to the Correspondent and the Stenographer in the Development
of Teamwork to the End that Their Letters May Become More Resultful ... Sherman Perry,
1924
  the important principle in business writing is: The Graphic Designer's Guide to Better
Business Writing Ruth Cash-Smith, Barbara Janoff, 2010-06-29 Visual-thinking graphic designers
sometimes struggle to express themselves clearly and effectively in writing. Now there’s help! The
Graphic Designer’s Guide to Better Business Writing teaches graphic designers how to write
compelling business communications. Created especially to address the needs of graphic designers,
this handy guide breaks the writing process down into simple, easy-to-understand stages and offers
practical writing and presentation models that designers can put to use immediately. Real-life
examples cover an array of essential topics: writing winning resumes and cover letters, landing
accounts, writing polished letters and reports, creating design briefs, and much more. As a bonus,
the authors include time-saving insider tricks of the trade, gleaned from interviews with design
professionals and creative directors from across the country. Allworth Press, an imprint of Skyhorse
Publishing, publishes a broad range of books on the visual and performing arts, with emphasis on
the business of art. Our titles cover subjects such as graphic design, theater, branding, fine art,
photography, interior design, writing, acting, film, how to start careers, business and legal forms,
business practices, and more. While we don't aspire to publish a New York Times bestseller or a
national bestseller, we are deeply committed to quality books that help creative professionals
succeed and thrive. We often publish in areas overlooked by other publishers and welcome the
author whose expertise can help our audience of readers.
  the important principle in business writing is: The Heart of Business Hubert Joly,
2021-05-04 A Wall Street Journal Bestseller Named a Financial Times top title How to unleash
human magic and achieve improbable results. Hubert Joly, former CEO of Best Buy and orchestrator
of the retailer's spectacular turnaround, unveils his personal playbook for achieving extraordinary
outcomes by putting people and purpose at the heart of business. Back in 2012, Everyone thought
we were going to die, says Joly. Eight years later, Best Buy was transformed as Joly and his team
rebuilt the company into one of the nation's favorite employers, vastly increased customer
satisfaction, and dramatically grew Best Buy's stock price. Joly and his team also succeeded in
making Best Buy a leader in sustainability and innovation. In The Heart of Business, Joly shares the
philosophy behind the resurgence of Best Buy: pursue a noble purpose, put people at the center of
the business, create an environment where every employee can blossom, and treat profit as an
outcome, not the goal. This approach is easy to understand, but putting it into practice is not so
easy. It requires radically rethinking how we view work, how we define companies, how we
motivate, and how we lead. In this book Joly shares memorable stories, lessons, and practical advice,
all drawn from his own personal transformation from a hard-charging McKinsey consultant to a
leader who believes in human magic. The Heart of Business is a timely guide for leaders ready to
abandon old paradigms and lead with purpose and humanity. It shows how we can reinvent
capitalism so that it contributes to a sustainable future.
  the important principle in business writing is: A Text Book of Scientific and Technical
Communication Writing for Engineers and Professionals S.D. Sharma, 2007
  the important principle in business writing is: Business Writing Workshop Courtland L.
Bovée, 1976
  the important principle in business writing is: Success in Letter Writing, Business and
Social Sherwin Cody, 1906
  the important principle in business writing is: Business Writing Wilma Davidson,
2015-12-08 The Revised and Updated 3rd edition of the clear, practical guide to business writing



from a renowned corporate writing coach Since the first edition's publication in 1994, Wilma
Davidson's clear, practical guide to business writing has established itself as an excellent primer for
anyone who writes on the job. Now revised and updated to cover e-mail, texts, and the latest social
media technology, Business Writing uses examples, charts, cartoons, and anecdotes to illustrate
what makes memos, business letters, reports, selling copy, and other types of business writing work.
  the important principle in business writing is: A Text Book Of Professional
Communication Subhash Ranade, 2006
  the important principle in business writing is: Made to Stick Chip Heath, Dan Heath,
2007-01-02 NEW YORK TIMES BESTSELLER • The instant classic about why some ideas thrive, why
others die, and how to make your ideas stick. “Anyone interested in influencing others—to buy, to
vote, to learn, to diet, to give to charity or to start a revolution—can learn from this book.”—The
Washington Post Mark Twain once observed, “A lie can get halfway around the world before the
truth can even get its boots on.” His observation rings true: Urban legends, conspiracy theories, and
bogus news stories circulate effortlessly. Meanwhile, people with important ideas—entrepreneurs,
teachers, politicians, and journalists—struggle to make them “stick.” In Made to Stick, Chip and Dan
Heath reveal the anatomy of ideas that stick and explain ways to make ideas stickier, such as
applying the human scale principle, using the Velcro Theory of Memory, and creating curiosity gaps.
Along the way, we discover that sticky messages of all kinds—from the infamous “kidney theft ring”
hoax to a coach’s lessons on sportsmanship to a vision for a new product at Sony—draw their power
from the same six traits. Made to Stick will transform the way you communicate. It’s a fast-paced
tour of success stories (and failures): the Nobel Prize-winning scientist who drank a glass of bacteria
to prove a point about stomach ulcers; the charities who make use of the Mother Teresa Effect; the
elementary-school teacher whose simulation actually prevented racial prejudice. Provocative,
eye-opening, and often surprisingly funny, Made to Stick shows us the vital principles of winning
ideas—and tells us how we can apply these rules to making our own messages stick.
  the important principle in business writing is: Principles of Management David S. Bright,
Anastasia H. Cortes, Eva Hartmann, 2023-05-16 Black & white print. Principles of Management is
designed to meet the scope and sequence requirements of the introductory course on management.
This is a traditional approach to management using the leading, planning, organizing, and
controlling approach. Management is a broad business discipline, and the Principles of Management
course covers many management areas such as human resource management and strategic
management, as well as behavioral areas such as motivation. No one individual can be an expert in
all areas of management, so an additional benefit of this text is that specialists in a variety of areas
have authored individual chapters.
  the important principle in business writing is: Writing at Work Michael J. Betz, 1999
  the important principle in business writing is: The Peter Principle Dr. Laurence J. Peter,
Raymond Hull, 2014-04-01 The classic #1 New York Times bestseller that answers the age-old
question Why is incompetence so maddeningly rampant and so vexingly triumphant? The Peter
Principle, the eponymous law Dr. Laurence J. Peter coined, explains that everyone in a
hierarchy—from the office intern to the CEO, from the low-level civil servant to a nation’s
president—will inevitably rise to his or her level of incompetence. Dr. Peter explains why
incompetence is at the root of everything we endeavor to do—why schools bestow ignorance, why
governments condone anarchy, why courts dispense injustice, why prosperity causes unhappiness,
and why utopian plans never generate utopias. With the wit of Mark Twain, the psychological acuity
of Sigmund Freud, and the theoretical impact of Isaac Newton, Dr. Laurence J. Peter and Raymond
Hull’s The Peter Principle brilliantly explains how incompetence and its accompanying symptoms,
syndromes, and remedies define the world and the work we do in it.
  the important principle in business writing is: Essentials of Business Communication Mary
Ellen Guffey, 2004 This text-workbook is a streamlined, no-nonsense approach to business
communication. It takes a three-in-one approach: (1) text, (2) practical workbook, and (3)
self-teaching grammar/mechanics handbook. The chapters reinforce basic writing skills, then apply



these skills to a variety of memos, letters, reports, and resumes. This new edition features increased
coverage of contemporary business communication issues including oral communication, electronic
forms of communication, diversity and ethics.
  the important principle in business writing is: Writing that Works Kenneth Roman, 1995
Writing That Works is a concise, practical guide to the principles of effective writing. In this revised
and updated edition, Roman and Raphaelson reveal how to improve memos, letters, reports,
speeches, resumes, plans, and other business papers. Learn how to say what you want to say with
less difficulty and more confidence.
  the important principle in business writing is: Hill's Manual of Social & Business Forms
Thomas Edie Hill, 1875
  the important principle in business writing is: Field Notes , 1911
  the important principle in business writing is: Principles of Forensic Mental Health
Assessment Kirk Heilbrun, 2006-04-11 Unlike most of the literature in forensic mental health
assessment, this book posits the existence of broad principles of forensic assessment that are
applicable across different legal issues and are derived from and supported by sources of authority
in ethics, law, science, and professional practice. The author describes and analyzes twenty-nine
broad principles of forensic mental health assessment within this framework.
  the important principle in business writing is: Hill's Manual of Social and Business Forms
Thomas Edie Hill, 1882
  the important principle in business writing is: Advertising as a Business Force , 1920
  the important principle in business writing is: A Paradigm for Business Communication
across Cultures: Theoretical Highlights for Practice Dr. Yongqiang LIU _永_, 2015-01-01
�Today’s global citizens operate business and management endeavors on a global scale.
Globalization generates an increasing demand for effective communication in diverse cultural
contexts and challenges the relevance of culture in operating businesses in the global village.
Communication differences are apparent in many scenarios. Expatriates of international
organizations operating abroad adopt their native cultural values to motivate employees of foreign
cultures with an entirely different perspective. They use one culture’s motives to move people from
other cultures. In global marketing communication, the communicators use values systems of their
native culture to develop advertising for other cultures. They use categorizations of one culture to
describe others. Such divergence in attitudes, perspectives and priorities of suppliers, and
customers with different cultural backgrounds have led to many project failures in international
organizations. An in-depth understanding of cultural backgrounds and the potential impact on
communication of the people one is interacting with can increase the probability of business success
among investors, managers, entrepreneurs and employees operating in diverse cultures. However,
effective cross cultural business communication needs to recognize and adopt an interdisciplinary
perspective in understanding the cultural forces (Leung, K. et al., 2005). Therefore, we need a
multidisciplinary paradigm to carry on effective and successful business communication in our
contemporary global village. 本_构建有效的跨文化商__通理_模型，__企_商__略、宏_社_文化、__文化在构建企__通_略中的作用与影_，研究_言与文化在
信息__与解__程中的作用，以及_通中的有效_言策略和模糊_言策略。同_，本__合理_模型，提出了有效的跨文化___通_略、_告_通_略和_判_通_略，并提供了提高_通效率与效果
的技能和方法。
  the important principle in business writing is: Key to Book-keeping, Or, A Pratical
Illustration of the Fundamental Principles of Mercantile Science Israel Alger, 1823
  the important principle in business writing is: Business Writing Wilma Davidson,
1994-08-15 Includes techniques for writing memos, letters, reports and e-mail that get results.
  the important principle in business writing is: Handbook of Requirements and Business
Analysis Bertrand Meyer, 2022-08-31 Meyer’s Handbook of Requirements and Business Analysis is
a comprehensive treatise providing the reader with all the principles and techniques necessary to
produce effective requirements. Even the best design, implementation and verification are worthless
if they are the solution to the wrong problem. Defining the problem properly is the task of
requirements, also known as business analysis. To be successful, a project must apply to



requirements the same engineering standards as to other parts of system construction. The
Handbook presents a holistic view of requirements including four elements or PEGS: Project,
Environment, Goals and System. One of its principal contributions is the definition of a Standard
Plan for requirements documents, consisting of the four corresponding books and replacing the
structure of the obsolete IEEE 1998 standard. The text covers both classical requirements
techniques and advanced topics. The successive chapters address: fundamental concepts and
definitions; requirements principles; the Standard Plan for requirements; how to write good
requirements; how to gather requirements; scenario techniques (use cases, user stories);
object-oriented requirements; how to take advantage of formal methods; abstract data types; and the
place of requirements in the software lifecycle. The Handbook is suitable both as a practical guide
for industry and as a textbook, with over 50 exercises and supplementary material available from the
book’s site, including slides and links to video lectures (MOOCs).
  the important principle in business writing is: Monthly Bulletin National Commercial Gas
Association, 1914
  the important principle in business writing is: Building Business Acumen for Trainers
Terrence L. Gargiulo, Ajay Pangarkar, Teresa Kirkwood, Tom Bunzel, 2006-09-22 As a training and
development or human resource professional, do you have the knowledge, skills, and experience you
need to become an indispensable strategic partner within your organization? Building Business
Acumen for Trainers provides step-by-step practical advice on business practices guaranteed to win
the support, respect, and attention of your organization. Written for both new and seasoned
professionals, this essential resource will show how to put into practice the three critical areas of
business acumen: Finance skills Partnering skills Communication skills
  the important principle in business writing is: How Business Storytelling Works
Sandeep Das, 2023-03-27 Why are you alive today and reading this book? How will you, a corporate
professional, be relevant in the future? The #1 answer to both is storytelling. Business storytelling is
the #1 skill you need to succeed in your professional lives amidst all the noise, competition and
massive technological disruption. In this book, Sandeep looks at human evolution, behavioural
psychology and the world of movies to identify the golden principles of storytelling. Whether you are
a corporate professional, an entrepreneur, a tech guru, a marketer, a strategy consultant, a social
media influencer or a student, the book tells you how to succeed in the REAL world. Sandeep brings
in nuggets from his numerous storytelling workshops at leading corporates and business schools,
and intersperses it with illustrations and hordes of popular culture references, making the book as
engaging as a good story. So, what are you waiting for? Head to the checkout counter.
  the important principle in business writing is: Business Communication Peter Hartley,
Clive Bruckmann, 2008-01-28 This is a wide-ranging, up-to-date introduction to modern business
communication, which integrates communication theory and practice and challenges many orthodox
views of the communication process. As well as developing their own practical skills, readers will be
able to understand and apply principles of modern business communication. Among the subjects
covered are: interpersonal communication, including the use and analysis of nonverbal
communication group communication, including practical techniques to support discussion and
meetings written presentation, including the full range of paper and electronic documents oral
presentation, including the use of electronic media corporate communication, including strategies
and media. The book also offers guidelines on how communication must respond to important
organizational issues, including the impact of information technology, changes in organizational
structures and cultures, and the diverse, multicultural composition of modern organizations. This is
an ideal text for undergraduates and postgraduates studying business communication, and through
its direct style and practical relevance it will also satisfy professional readers wishing to develop
their understanding and skills.
  the important principle in business writing is: Success in Letter Writing Sherwin Cody,
1911
  the important principle in business writing is: Exploring Business Letters Grenville Kleiser,



  the important principle in business writing is: The Manager's Guide To Business Writing
Suzanne D. Sparks, Suzanne Sparks FitzGerald, 1999 In today’s fast-action business world, you are
often required to write accurate, hard-hitting letters, memos, and reports—all at a moment’s notice!
The Manager’s Guide to Business Writing contains practical guidelines for writing business
correspondence and materials with speed, precision, and power. Designed to provide maximum
impact to your everyday work performance, this intense short-course in persuasive writing contains
examples of concise yet complete letters, memos, and e-mail, strategies to use headings and white
space, and more. Use this concise manual to immediately target and improve your business writing,
and ensure that it always works to your advantage.
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Pointer cursor overrides wait cursor even with !important
Jul 22, 2014 · 7 Because .pointer is nested inside .wait, so its cursor declaration takes precedence.
The same thing would happen for any other CSS declaration: background-color, for instance. If …

More important than !important (a higher level !important)?
Feb 9, 2017 · The title says most of it. Is there a CSS keyword which overrides !important at one
higher level or is there some feature like this planned in any newer CSS spec? Of course, I know …
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